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Don’t stop DIY marketing
just because it's working!

Keep up your DIY marketing for long
enough, regularly enough, and you’ll start
to get amazing results.

If you plug away, before long you'll have
enough customers to keep you going steadily
and even expand if that's what you want.

But don't fall into the trap of thinking you
can stop marketing and cut SEO dead in its
tracks... but the work will continue to pood in.

It shouldn’t be a sudden, dramatic drop. If
you've been engaging with natural SEO you'll
probably see new business enquiries tailing off
over a period of weeks.

Whichis all very well. But in the meantime
while you're resting on your laurels, other
people will be hard at work overtaking you.

It doens’t take much to keep your marketing
plates spinning. Two blog posts a week. A
monthly news sheet. Some exciting new
content on your internal web pages. A special
offer on your index page... as long as you do
one thing a day, however small, you're on the
right track.
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Dotcodotuk progress

During May my dotcodotuk site, launched earlier
this year, crept onto page one of Google for my top
four key terms. Proving yet again that an hour a
day spent on DIY marketing packs a considerable
SEO punch!

Last Month’s freelance
copywriting services

During May 2010 | helped businesses with...

= blog posts

e press releases

= newsletters

= video scriptwriting
= site content

= email marketing

e direct mall

= website content
= keyword rich pages for SEO
- articles

= video scripts

e and morel!
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